VisitScotland: Scotland for Scots
26th July 2010
Background

Scottish people are a key market for Scottish tourism and the potential of this sector is growing with more Scots than ever choosing to spend their holiday time at home. To capitalise on this trend, VisitScotland are planning activity which will encourage Scots to explore the wide range of things to see and do on their own doorstep. This will be achieved via a campaign called ‘Scotland for Scots’. 

Proposition
The aim of the ‘Scotland for Scots’ campaign is to inspire Scottish people to explore all areas of their own country and be amazed, proud and surprised by what they can do on a day trip or short break in their own country. To achieve this, VisitScotland will provide ‘What’s On’ content to a Scottish audience.

VisitScotland would like to communicate with parents via email in advance of key holiday periods to detail a series of motivating and rewarding offers.  This will provide parents them with ideas and inspiration on holiday and day trips in Scotland during key school holiday periods. 

The activity will align with VisitScotland’s three seasonal campaigns:  Autumn Moments (August – October) Winter White (November – February) and Perfect Day (March – July). 
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The emails will feature a range of offers, and will be available to parents whose children attend participating Scottish schools. The emails will contain a broad range of offers across a number of key areas: 

· Perfect family day trip ideas and offers –money saving ideas for the perfect day out covering a range of Scotland’s top visitor attractions. These can be curriculum focused and educational. 
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Outdoor activities - savings on a range of activities including cycling, water-sports and walking routes to encourage a healthy lifestyle. 
Plus, each email will also contain a competition offering parents the chance to win a family weekend break in Scotland including accommodation, an educational tailored itinerary, and travel allowance and spending money. 

The emails will also drive parents on-line to the ‘Scotland for Scots’ website where they can access engaging and relevant campaign content. The website will provide unique ideas for great things to see and do in Scotland and will be populated by up-to-date content. 

Communication
· VisitScotland will design an HTML email including each schools / local authorities own branding requirements for distribution to parents.

· VisitScotland will recruit all offers to ensure the content is both motivating and rewarding for parents, ensuring they are inspired to take advantage of them

· The competition will have an online entry option via a landing page on the VisitScotland website 

· Each school can consider additional ways to distribute the content,  for example, via hard copy leaflets distributed in schools if required

 The Role of Each School
To partner with VisitScotland to offer ‘What’s On’ emails in advance of key school holiday periods.  All email content will be provided by VisitScotland and set as an educational HTML template. The finished email will then be sent to each school to distribute to their database. 

Core Benefits for schools

· A series of value added, educational, relevant and motivating offers for parents to take advantage of during key holiday periods
· Blue-Chip Marketing, on behalf of VisitScotland, would manage the whole campaign – including providing the email content, all VisitScotland web management, securing prize fund and liaison with prize-winner

· Each school can contribute towards the content of the HTML email, for instance, any additional communication they may wish to include

· Each HTML email can also include any school / local authority logos which may be required

Timings
The promotion will be on-going throughout the year and a series of leaflets will be produced to follow VisitScotland’s 3 main campaigns: Autumn Moments (August – October) Winter White (November – February) and Perfect Day (March – July).
Contact Information:

Claire Paterson, Blue-Chip Marketing

T: 0131 225 5050

E: claire@bluechipmarketing.net 
Our Dynamic Earth, Edinburgh  
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